BRIGHT STARS ABOVE THE BIOSPHERE

The Secrets of Polynesian Navigation
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1. Even though TUI offers thousands of product ideas in its wide catalogue range across
all European tourist source markets, there is, surprisingly, no tourism catalogue offer
which fits the Starlight Initiative. A genuine cultural and ecological challenge!

2. TUI’'s current “La
Palma” product closely
follows the specific
wishes of the respective
target groups: nature
experiences with (pro-
fessionally guided)
hiking in a UNESCO
biosphere reserve.

3. TUI uses the annual
environmental reports
of its destinations for a
sustaining quality assur-
ance of the environment, Figure 1: Extract from the TUI Holiday Brochure “Canary Islands”: Explor-
nature and landscape ing La Palma’s beauty by ASI hiking tours.
and to help prevent pos-
sible risks. The excel-
lent environmental
awareness and great
co-operation  willing-
ness of the authorities
in La Palma resulted, in
2006, in the “La Palma
Environmental Report”
by Dolores Fernandez
Martinez, TUI Espafia

Figure 2: “Light Pollution” as one
issue of the TUI Environmental
Criteria for Destinations .
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Figure 3: E3-Certificate for Destination La Palma.

Service Responsible La Palma, being awarded
the E3-Award (Excellence and Efficiency in
Environmental Reporting) as the second best
report worldwide. An excellent starting position!

4. As opposed to the technical mechanical-rational
GPS-Navigation, Polynesian Navigation is based
on traditions, passed down customs and cultural
experiences, which here, figuratively speaking,
possibly do better fit to the cultural understand-
ing of the objectives of the Starlight Initiative.
Seen this way, Polynesian Navigation here also
represents a specific, responsible and sustainable
understanding of tourism which is much more
fundamental than, for example, “space travel” or

“astrophysical observatory tourism”.

New sustainable tourism offers such as Starlight Tourism should not be seen as pri-
marily marketing driven but should do benefits to the specific local ecological, social
and economic conditions in a caring, protective and long term (going across the gen-
erations) manner.

6. The development of such offers which are not only “attractive”, uplifting and unique
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. The increasing local,

but should also promote economic benefits, can only occur with a close trusting co-
operation with the local authorities such as the Cabildo Insular de la Palma. Also: the
biosphere administration, the local specialist experts such as the ITR and the local
tourist service compa-
nies such as the “Aso-
ciacion de Turismo
Rural”. Dialogue and
co-operation with inter-
national  committees
(UNWTO, UNESCO,
MAB) as well as sci-
entists, researchers and
spatial planners will
broaden the quality of
the co-operation con-
siderably.

Innovation and Responsible Tourism

Tour Operator’s
Initiative
for Sustainable
Tourism
Development.

Figure 4: TUI Presentation at the International Conference “Islands Innova-

regional and global tion & Sustainable Development” on La Palma in 2002.



challenge of climate change through global warming is a direct parameter for the
clarity of the night sky and the luminosity of the star light. The triad of energy con-
sumption, emissions and air quality must, therefore, find direct reference in the actual
realisation of the Starlight Initiative.

. “Star Routes” and “Night Skies” can only be tourist “windows of opportunities” if
a suitable specific starlight communication of these new values involves and “wins
over” individual tourists and tourism managers as responsible partners. The “3S”:
stars, skies, sustainability, is an exceptional perspective which must be carefully
staged and implemented to achieve lasting success.

. TUI sees itself not only as an observing accompanying partner of the Starlight Ini-
tiative but as a responsible partner who goes beyond its responsibilities of “good
corporate governance” and actively and emphatically supports current and future
generations with the goals of the initiative. These being to defend the night sky as
man’s cultural and ecological heritage and as a right for science: “Per aspera ad astra
— through difficulties and adversities to the stars”.
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